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Overlook View is brought to you by Overlook Hospital— 
a member of the premier health organization Atlantic Health System.
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2010 Aster Award

Platinum & Gold Marcom Awards

27th Annual Healthcare 

Advertising Award
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Deliver information about your business to targeted households in the  
region. Give them the opportunity to discover the products and services  
they want within their community.

covering a variety of lifestyle topics:

• �Health & Wellness

• �Food & Dining

• Travel

• Entertaining

• Gift Guides

• Community Events & Happenings

Reach over 95,000 decision makers With Overlook View magazine

About Overlook View Readers*

• 56% female

• 60% ages 36-55; affluent base

• Over 70% college educated

• 70% took action after reading

• 30% income of $150,000+

Magazines: People Pay Attention

In an overloaded, multitasking world, 
independent research shows that 
magazines remain the best medium 
for researching consumers when 
they are relaxed and undistracted.+

Overlook View Magazine
DHA Publications/The DavidHenry Agency

10 Prospect St., 2nd Floor
Westfield, NJ 07090

908.389.0090 ext. 102/Fax: 908.389.1050
advertising@overlookview.com

www.overlookview.com

* 2010 Overlook View annual readership survey
+ �Sources: Dynamic Logic AdlReaction 4;  

New Jersey Monthly Subscriber Profile, MMR
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Overlook View Magazine
DHA Publications/The DavidHenry Agency

10 Prospect St., 2nd Floor
Westfield, NJ 07090

908.389.0090 ext. 102/Fax: 908.389.1050
advertising@overlookview.com

JANUARY/ FEBRUARY
Theme: Focus on Cardiology   
•  ��Cardiac imaging
•  Cardiac research
•  �Heart failure
•  �Changing lifestyles
•  �Community Health screenings and the  

Overlook “Gift of Health” storefront
•  �Winter activities / Fitness plans
•  �Valentine’s Day gift guide
•  �Valentine’s Day dining guide 

MARCH
Theme: The Overlook Difference
•  �Alternative medicine / integrative medicine
•  Planetree initiative
•  Pet therapy
•  �Leading the Way Home  

(Atlantic Home Care and Hospice)
•  �Assisted living
•  �Estate planning
•  �Understanding medicare
•  ��Pet care (tying in with pet therapy feature)

APRIL 
Theme: Screenings & Surgery
•  ���Screenings at any age: What do I need  

and when?
•  ��Colonoscopy (colon cancer)
•  ��Bone screenings (osteoporosis)
•  ���Mammograms and PSA
•  ��Surgical advances
•  ��Bariatrics
•  ���Plastic surgery
•  ��Selecting a camp
•  ��Spring spruce-ups for your home 

MAY
Theme: Focus on Women and Children	
•  ��Mother’s Day dining guide, gift guide
•  ���Interior design and decorating
•  ��Selecting a nursery school, prep school, etc.
	

JUNE 
Theme: Focus on Men’s Health	
•  ��Prostate cancer
•  ��ANI’s laser treatment for plantar fasciitis
•  ��Changes through the ages: Your changing 

cardiac system, skeletal system, urologic  
system, etc.

•  ��Golf rehab
•  ��Golf gift guide
•  ���Dads & Grads dining guide
•  ��Bike rides and bike trips, bike equipment
•  ��Outdoor entertaining 

JULY/AUGUST
Theme: Celebrate Summer	
•  ���Travel Medicine Program, with sidebar 

on AH Transport Service
•  ��Sleep medicine
•  ��Allergies and sinusitis
•  ��Summer daytripper
•  ��Summer safety 
•  ��Back to School 

SEPTEMBER   
Theme: Fall Sports & Orthopedics
•  ��Pain management
•  ��Concussions
•  ���Protecting student athletes
•  ��Winterizing your home
•  ��Indoor entertaining 

OCTOBER 
Theme: Cancer Prevention, Detection, and 
Treatment 
•  ��Shop for a cure
•  ��How to support a friend or family  

member with cancer

NOVEMBER
Theme: Neuroscience
•  ��Happy, healthy holidays
•  ��Decorating for the holidays
•  ��Holiday Gift Guide / holiday shopping
•  ��Holiday Dining

DECEMBER 
•  2012 Physicians Directory
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Livingston West Orange

Short Hills

Chatham

Gillette

Warren

Stirling

Millington

Berkeley Heights

New 
Providence

Summit

Spring�eld

Mountainside

West�eld
Cranford

Union

Kenilworth

Maplewood

South Orange

Scotch Plains

Fanwood

Clark

Bayonne

TOWNS ZIPS Circulation

BAYONNE
BERKELEY HEIGHTS 
�CHATHAM
CHATHAM Twp. 
�CLARK� 
CRANFORD� 
FANWOOD� 
GILLETTE� 
KENILWORTH
Linden 
�LIVINGSTON 
�MAPLEWOOD� 
MILLBURN 
MILLINGTON� 
MOUNTAINSIDE 
�NEW PROVIDENCE
Roselle
ROSELLE PARK 
�SCOTCH PLAINS 
�SHORT HILLS 
�SOUTH ORANGE� 
SPRINGFIELD� 
STIRLING� 
SUMMIT 
�UNION� 
WARREN� 
WESTFIELD
WEST ORANGE 
MISC. ZIPS
Whole Foods 
HOSPITAL (waiting rooms)
TOTAL

07002
07922
07928
07928
07066
07016
07023
07933
07033
07036
07039
07040
07041
07946
07092
07974
07203
07204
07076
07078
07079
07081
07980
07901
07083
07059
07090
07052

4052
3291
4836
    29
2665
4882
1884
  797
  994
1443
7908
4093
1707
  832
1738
2666
  515
1065
5717
3084
3255
3342
  349
5273
6145
4122
6748
7541
4000
  150
2300

96923

•  �Deliver your message to nearly 100,000 readers.

•  �Advertise to affluent consumers in  
central/northern New Jersey.

•  �Reach a loyal audience that saves each  
issue, donates to Overlook Hospital, and uses  
our facilities.

•  �Overlook View is the leading healthcare and  
lifestyle magazine in central New Jersey!
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Overlook View Magazine
DHA Publications/The DavidHenry Agency

10 Prospect St., 2nd Floor
Westfield, NJ 07090

908.389.0090 ext. 102/Fax: 908.389.1050
advertising@overlookview.com

www.overlookview.com



H
e

a
lth

 &
 Life

style
 

             M
a

g
a

zin
e

R
at

es
 &

 D
ea

dl
in

es

Back Cover
Trim: 9”w x 8.4”h
Bleed: 1/8” on all sides
Safety: 1/4” from trim

Two Page Spread
Trim: 18”w x 10.875”h
Bleed: 1/8” on all sides
Safety: 1/4” from trim

Full Page/ 
Inside Cover
Trim: 9”w x 10.875”h
Bleed: 1/8” on all sides
Safety: 1/4” from trim

2/3 Page
Trim: 5.125”w x 10.875”h
Bleed: 1/8” on all sides
Safety: 1/4” from Trim

1/2 Page
Vertical 
Trim: 4.25”w x 10.375”h
Horizontal 
Trim: 7.75”w x 4.65”h

1/4 Page 
3.75”w x 4.75”h

Business Card 
3.5”w x 2”h

Rates
1x-3x 4x-6x 7x-10x

Two Page Spread $5,460 $4,914 $4,668

Full Page $4,025 $3,622 $3,441

2/3 Page $3,059 $2,753 $2,616

1/2 Page $1,890 $1,701 $1,616

1/4 Page $1,008 $907 $862

Business Card-Full Color $630 $567 $539

Web Ad (120x120) $550 $525 $500

Advertorials
1x-3x 4x-6x 7x-10x

Full Page Avertorial
(Includes copy writing)

$4,999 $4,500 $4,275

Half Page Advertorial
(Includes Copy Writing)

$2,340 $2,151 $2,340

Premium Placement
1x-3x 4x-6x 7x-10x

Back Cover $6,720 $6,048 $5,746

Inside Front Cover $5,460 $4,914 $4,668

Inside Back Cover $5,460 $4,914 $4,668

Full Page Opposite 
Table of Contents $5,460 $4,914 $4,668

Overlook View Magazine
DHA Publications/The DavidHenry Agency

10 Prospect St., 2nd Floor
Westfield, NJ 07090

908.389.0090 ext. 102/Fax: 908.389.1050
advertising@overlookview.com

www.overlookview.com

Web Banner
120 x 120 px 
jpeg or gif format




